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Notice

The general and summarized information
related to the activities carried out by Anima
Educacao to date does not constitute in any
way any invitation, offer or request to purchase
NEIES

This presentation may contain statements that
express the mere expectations of the
Company's management, as well as the
forecast of future and uncertain events. Such
expectations and/or forecasts involve risks and
uncertainties and should not serve as a basis
for making a decision regarding the acquisition
of the Company's shares.




1025: The resumption of sustainable revenue growth




Core delivered positive intake, while maintaining ticket growth and re
dropouts, leading to revenue growth and margin expansion
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Digital Learning improved the same trends as the Core, with growth in"

revenue and operating income
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As Inspirali continues to experience strong revenue growth and maMn’Sib_
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Our growth continues to be guided by discipline in execution

RS million S
1Q25 % VA 1024 % VA
(except in %)

Net Revenue 1,040 990.7 5.0% -
Teaching Cost (186.3) (182.8) 1.9% 0.6pp
Third Party Services (56.8) (53.3) 0.6% -0.1pp
PDA (52.1) (52.5) -0.8%  0.3pp
Marketing (98.0) (99.0) -1.0% 0.6pp
G&A and Corporate Personnel (74.7) (74.2) 0.6% 0.3pp
Others (72.4) (64.8) 11.7%  -0.5pp

Operating Result 490.8 464.1 1.7% 1.3pp

Corporate Expenses (68.2) (68.2) 0.0% 0.3pp

Adjusted EBITDA 431.6 395.9 9.0% 15pp

Rent expenses (71.0) (68.9) 3.2% 0.2pp

Adjusted EBITDA ex-IFRS16 360.5 326.9 10.3% 1.7pp



Consolidated 1Q25 adjusted EBITDA ex-IFRS 16 was 10.3% higher tha
representing the 13 consecutive margin increase in the quarter

Adj. EBITDA ex-IFRS 16 (RS million)

1Q24 1025

€ Adjusted EBITDA Margin ex-IFRS16

*Normalization: excludes reversals of non-cash provisions from 3Q21, in the amount of R$118.7 million.
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2859 20%

271% 27.5%

24.7% 25.7%
./ /0

5.8pp 5.50p

4.3pp

A .D7/0 :
: ) 4.7pp
_ 4.2pp 3.80p
~ 3.3pp
28pp 2.7pp 2.6pp
1.8pp 20pp
[
I .

. 0.7pp 0.6pp

-1.7pp
-2.5pp

1021 2Q21 3Q21* 4Q21* 1Q22* 2Q22 3Q22 4Q22 1Q23 2023 3Q23 4Q23 1Q24 2Q24 3124 4024 1025

— AdjEBMDAex. IFRS16 margin, LTM [} A MargintTv Yoy



_—
We remain disciplined in our capital allocation, prioritizing investmen

improve the student experience and increase operational efficiency

CAPEX Evolution (RS million)

7
o S
Systems and technology Works andimprovements Others Total CAPEX
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- Largest destination for ond |argest destination for our  Investments in equipment for
investments, in line with our  jnvestments, aligned with our  our laboratories, libraries and
digital transformation journey continuous search for other facilities

with a focus on students and improving physical structures,
gaining operational efficiencies  reinforcing the student's in-
person experience 1024 Il 1025
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Net financial result was impacted by the increase in the Selic rate

Financial results (RS million)
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Renegociation of R$2 bn Issuance of R$800 mm Renegociation of Inspirali's RS2
bn debenture to CDI+1.65% and

to CDI+2.60% (from at CDI+1.75%
CDI+4.75%) Anima Holding’s debenture to
CDI+1.92%

= DebtAvg.Spread = SelicRate, EoP = Total Debt Cost
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Even amidst the most challenging macroeconomic scenario, solid ope

generation reflects a comfortable cash position

Cash position evolution (RS million)
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4Q24 generation payments 1Q24 Debentures
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! 7th Issue of Debentures as per Material Fact of May 8, 2025.
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Cash position
proforma

Debt ex-IFRS amortization schedules
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We reduced leverage to 2.63x at the end of 1Q25, versus 2.80x at the r
4Q24, as a result of our focus on growth, efficiency and cash generation.

Adj. net debt evolution (RS million)

3,041
160
Cash flow to firm: R$262 MM
J
= Y
Total cash Generation: R$102 MM
(net debt reduction excluding M&As)
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The Anima’s 3rd wave has started

) We are committed to growing our student base and to
the quality of the revenue

) We remain focused on the efficiency of our structure
and in the cash generation

) We are committed to student experience and academic
quality
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ri@animaeducacao.com.br
https://ri.animaeducacao.com.br/

aera

EDUCACAO



mailto:ri@animaeduca%C3%A7%C3%A3o.com.br

	Número do slide 1
	Número do slide 2
	1Q25: The resumption of sustainable revenue growth
	Core delivered positive intake, while maintaining ticket growth and reducing dropouts, leading to revenue growth and margin expansion
	Digital Learning improved the same trends as the Core, with growth in net revenue and operating income
	As Inspirali continues to experience strong revenue growth and margin expansion
	Número do slide 7
	Número do slide 8
	We remain disciplined in our capital allocation, prioritizing investments that improve the student experience and increase operational efficiency
	Net financial result was impacted by the increase in the Selic rate
	Even amidst the most challenging macroeconomic scenario, solid operating cash generation reflects a comfortable cash position
	We reduced leverage to 2.63x at the end of 1Q25, versus 2.80x at the end of 4Q24, as a result of our focus on growth, efficiency and cash generation.
	The Ânima’s 3rd wave has started
	Número do slide 14
	Número do slide 15

