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12 states with on-campus operation
25+ education brands

1 institute
+ than 380 thousand students
+ than 600 centers across the 

country.

Specialist brands
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Highlights
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Historic

1Q24 1Q244Q23
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Company cash generation
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+180bps

% cash conversion

Adjusted EBITDA ex-IFRS16

Company’s cash generation

+ Stronger brands
+54%

v 1Q23
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Debt

(R$ million)

∆ = 102.3

3.25x 2.98x

∑ 270.2



8

YoY growth .
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Performance by segment
Core Digital

1Q23 1Q24

35.2%
41.7%

+6.5%

1Q23 1Q24

36.8%
41.0%

+4.2%
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Performance by segment
Inspirali

•

•

•

Operational result
(R$ million)

205
157 161

137

198
64%

1T23

50%

2T23

51%

3T23

45%

4T23

56%

1T24

Margin
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Consolidated Cash flow

Amortization Schedule, 1Q24
(R$ million)

Year Previous Proforma
2024 232.7
2025 89.5
2026 147.7
2027 1,444.1

2028+ 1,756.8
Total 3,217.1 3,670.8

Significant 
improvement
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Financial result

1Q241Q23

49,6 40,2 

(251,6)

(189,4)

(202,0)

(149,2)

-26%

Financial revenues

Financial expenses
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Final considerations

Anima Core Digital Teaching Inspirali
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Attachments - CAPEX
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